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Xiamen pays great attention to "tourism + agriculture" development, which from the 
capital incentives, financial support, infrastructure construction, personnel introduction 
and training, standardized management, publicity and marketing aspects of the city's rural 
tourism to provide strong policy support. Xiamen has rich and varied resources. There are 
more than 160 tourist attractions such as farmhouse, farm and picking sightseeing. With 
the improvement of living standards of urban and rural residents, the increase in leisure 
time, the convenience of transportation and the upgrading of consumer demand, leisure 
agriculture is still strong demand, will remain in the gold development time in the  "13th 
Five-Year" period. 
Although in recent years the rapid development of leisure agriculture, there are also 
problems such as difficulty in constructing tourism image, high publicity cost and uneven 
service level. How to use the Internet to integrate all kinds of leisure agricultural resources 
in the suburbs of Xiamen, to make it better for city residents to know, the establishment of 
city residents and the main types of agricultural operations economic connection, improve 
the quality of service is worth pondering.  
 The project will build an experiential, socialized internet service platform of country 
lifestyle. The platform integrates all kinds of leisure agriculture resources, cooperates with 
various farm organizations in the suburbs of Xiamen. It provides convenient "family 
garden" rental support, real monitoring, interactive hosting, social sharing, agricultural 
counseling and other internet services to the city families, At the same time expands and 
innovates to farming, family, science, natural education, folk, decompression and other 
topics of leisure tourism, and agricultural products trading. We are committed to leading 
the city families to return to the country lifestyle, to help farmers and other forms of 
business to solve the promotion, customer attraction, improve service, normative and 















suburban rural integration, symbiotic, collaborative development. 
 The platform incomes include service commissions, advertising fees, government 
subsidies related to agriculture, financial income, etc. There is not professional 
competitors in Xiamen now. The initial financing plan is to raise 2 million to meet the 
platform needs before profit. Expected the second year can be profitable, but still to 
finance 5 million for the promotion and building the core team and the third year to 
recover the initial investment. The final financing of 50 million for the rapid replication to 
other cities and become a national enterprise. 
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①资料来源：中华人民共和国 2016 年国民经济和社会发展统计公报 
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